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Conceived in 2005 by ReBar, a 
San Francisco art and design studio, 
Park(ing) Day is now a worldwide 
event celebrated annually in more 
than 160 cities in 35 countries. 
Single parking lots are temporarily 
reimagined by individuals and 
organisations to create public spaces 
to be enjoyed by all. Created spaces 
have included parks, pools, clinics, 
libraries and even mini golf courses.

An open-source event, the mission 
of Park(ing) Day is to “to call 
attention to the need for more 
urban open space, to generate 
critical debate around how public 
space is created and allocated, and 
to improve the quality of urban 
human habitat… at least until the 
meter runs out!”

Park(ing) 
Day
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The Singapore Really Really Free 
Market is a temporary market 
where all goods and services are 
shared for free and nothing is for 
sale. Adapted from The Really, 
Really Free Market (RRFM) 
movement, this initiative aims 
to build a community through 
sharing resources, caring for 
one another and improving the 
collective lives of all. 

Held once every month in various 
locations in Singapore, the market 
is organised by Post-Musuem, an 
independent cultural and social 
space in Singapore which aims to 
encourage and support a thinking 
and pro-active community.
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